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EXECUTIVE SUMMARY 
 

The Business Administration program at Carteret Community College is designed to provide 

students with the knowledge and skills that will allow them to be successful in today’s business 

environment. 

Some Business Administration facts reported in the program review: 

 The program has two full-time instructors, each having over 20 years of community 

college instructional experience.  Both are dedicated to staying abreast of the changes in 

business and technology through professional development when funding allows.  

Adjunct Instructors are used occasionally and are all fully qualified to teach their specific 

subject matter.  

 Enrollment in the BA program has averaged 120 students for the last three years.  

Approximately two-thirds enroll as part-time students.  Females make up over seventy 

percent of the program students; eighty two percent of the students are Caucasian.   

 Over half of the courses offered in this curriculum are offered entirely online.  In fact, it 

is possible for a student to earn an associate’s degree in Business Administration entirely 

on line. 

 The program and its students are adequately supported by the various departments at the 

college such as, Student Enrollment Resources, TRiO Student Support Services, Learning 

Resources Center, Distance Learning Technology Support, the Academic Computer Lab, 

the College Book Store and more.   

 The Advisory Committee, comprised of employers, students and local business managers 

provides feedback on program relevancy and adequacy of student skills.  

 The program has few equipment requirements so it is economical to administer.  Funding 

for instructional supplies and professional development for the 2009-2010 year is $695. 

Administrative, program and program level learning outcomes were identified by the full time 

faculty.  Administrative outcomes are designed to address internal program issues.  For the 

current academic year, we will focus on continued professional development and identifying 

strategies to increase the visibility of our programs to potential employers.  Program outcomes 

were designed to measure the quality of our program as it affects our graduates.  Graduates and 

their employers will be polled in the spring semester to identify the strengths of our graduates 

and address any skill deficiencies with new courses or improved course content.  Student 

learning outcomes were identified to measure key skills in two important subjects, Economics 

and Accounting.  Upon successful completion of the program students should be able to explain 

the impact supply and demand have on prices and illustrate this graphically.  Students will be 

able to correctly prepare financial statements to be used to make business decisions.  These skills 
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are measured each fall semester.  Results of these measurements have resulted in a modification 

of course content emphasis, delivery and reinforcement methods. 

A SWOT (Strengths, Weaknesses, Opportunities and Threats) analysis was conducted in the fall 

of 2009.  Recommendations from the meeting were to work on improving student’s oral and 

written communication skills and increase the co-op opportunities for students with local 

employers. 

Based upon the entire program review process and results, the Business Administration faculty 

identified the following actions to be taken as a result of this program review: 

1. Measure the employer and program graduate’s satisfaction with the learned skill set and 

identify any areas that need improvement.  This will be implemented in the fall 2010 with 

students that graduated in spring 2009. 

2. Identify strategies to increase the visibility of program with prospective employers. The 

strategic plan will be in place by spring 2010, and then the next phase of implementing 

the strategies will be begun.   

3. Survey students annually to find ways to improve their educational experience here at 

Carteret Community College.  This will allow us to approach a variety of topics with 

students.  This will be done each spring semester beginning in 2010. 

A report of the progress made on the outcomes and the above actions to be taken will be 

made annually. 
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I  Program Profile 

A. The Mission and Purpose 

1. The Mission and Purpose 

The Business Administration curriculum is designed to introduce students to the 

various aspects of the free enterprise system.  Students will be provided with a 

fundamental knowledge of business functions, processes, and an understanding of 

business organizations in today’s global economy. 

2. Program Goals 

 To provide qualified and knowledgeable graduates able to succeed in Carteret 

County’s competitive business environment 

 To enhance and provide quality distance learning opportunities 

 To stay current with industry standards 

These program goals are fully in support of the Carteret Community College Mission to 

―be a leader in improving the quality of life for all citizens of Carteret County and 

Eastern North Carolina by offering opportunities for lifelong learning through high 

quality teaching, training, support, and enrichment‖. 

B. The Faculty 

The Business Administration Program Faculty is composed of two full-time instructors and 

occasional adjunct faculty.  Mr. Milton Miller, Curriculum Area Coordinator (CAC) earned a 

Master’s of Business Administration from East Carolina University.   He was a business owner 

in Carteret County before becoming a full time instructor at Carteret Community College.  Mr. 

Miller has over 20 years of teaching experience. Ms. Debra Ann Walsh, CPA, has a Bachelor’s 

of Science in Business Administration with an accounting major from Central Michigan 

University.  She has been a Certified Public Accountant since 1976, and is currently licensed in 

the state of North Carolina.  Her past experience includes employment as a senior auditor with an 

international accounting firm, controller experience with a regional insurance brokerage firm, 

and over twenty years of teaching experience at the community college level.  She is a member 

of the American Association of Certified Public Accountants. Both Mr. Miller and Ms. Walsh 

have taken part in the Carteret Community College Leadership program and both are Blackboard 

certified.  They both take advantage of in house educational offerings.  Ms. Walsh also 

completes forty hours of continuing professional development each year to maintain her license. 

See Appendix A and B for the faculty credentials of Milton ―Buddy Miller and Debra Ann 

Walsh. 

Adjunct instructors are used sparingly, teaching at most two classes per semester.  In the 

past three years three other full time Business Technology instructors have taught courses 

in the Business Administration program.  They are: Lynn Judy ( BUS 153 Human 

Resource Management; Glenda Chagaris (BUS 260 Business Communications and MKT 

123 Fundamentals of Selling) , and Shana Olmstead (BUS 110 Introduction to Business)   
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Dr. Silva Staub  has taught BUS 253 Leadership & Management Skills; and BUS 153 

Human Resource Management.   All adjuncts have been approved by the Carteret 

Community College Credential Committee before teaching in the program. 

C. The Students 

1. Specific Programs that require our courses 

Business Administration courses are required courses in seven other curriculums 

at Carteret Community College. 

Principles of Financial Accounting is required by Medical Office Administration, 

Horticulture Technology, Hotel and Restaurant Management, and Office System 

Technologies. 

Introduction to Business is a required course by Aquaculture Technologies, 

Computer Information Technology, Web Technology and Horticulture 

Technology. 

Business Administration courses are also very popular electives for a wide variety 

of other curriculums on campus.  See Appendix _ for a detailed listing. 

2. Numbers served, FTE, registration and Graduates 

Program FTE (Source: IE Office/Data Warehouse) 

 A25120 

 Fall Spring Summer Total 

1997-98 26.28 25.19 5.89 51.47 

1998-99 23.12 21.65 6.25 44.77 

1999-00 20.78 21.23 4.37 42.01 

2000-01 15.59 22.83 9.19 38.42 

2001-02 25.39 22.30 5.58 47.69 

2002-03 33.81 29.38 5.59 63.19 

2003-04 24.23 28.00 6.35 52.23 

2004-05 33.34 29.82 7.71 63.16 

2005-06 25.95 25.51 7.60 51.46 

2006-07 29.49 30.26 6.42 59.75 

2007-08 30.86 30.21 7.45 61.07 

2008-09 28.06 25.19 4.66 57.91 
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A2512I* 
 Fall Spring Summer Total 

2001-02   0.28  

2002-03 0.78 0.02 0.31 0.80 

2003-04 0.34 1.09 0.61 1.43 

2004-05 0.51 0.58 0.09 1.09 

2005-06 0.44 0.24 0.00 0.68 

2006-07 0.16 0.27 0.25 0.43 

* The A25121 program was the Business Administration Electronic Commerce 

Concentration.  This program was discontinued in 2007. 

Program Enrollment – annual unduplicated headcount with three-year average.  

Standard: three-year average greater than or equal to 10.  (Source: IE 

Office/Data Warehouse) 

year enrollment 3-year 

average 

1998-99 87  

1999-00 93 96.0 

2000-01 83 87.7 

2001-02 111 95.7 

2002-03 124 106.0 

2003-04 125 120.0 

2004-05 140 129.7 

2005-06 108 124.3 

2006-07 127 125.0 

2007-08 127 120.7 

2008-09   

Curriculum Student Retention and Graduation.  Standard: 60% (Source: IE Office / 

System Records) 

Currently there are approximately 125 students in the program generating about 60 

FTE’s per year. 

Year 
enrollment grads return non-

completers 

retention 

rate 

new 

program 

1998-99 65 8 26 31 52.3% 7 

1999-00 64 7 17 40 37.5% 5 

2000-01 47 4 21 22 53.2% 2 

2001-02 75 9 24 42 44.0% 10 

2002-03 98 5 30 63 35.7% 6 

2003-04 77 2 34 41 46.8% 6 

2004-05 101 5 38 53 42.6% 5 

2005-06 80 8 35 34 53.8% 3 

2006-07 89 8 35 46 48.3% 6 

2007-08 92 7 33 52 43.5% 8 

2008-09       
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3. Demographic information on students 

classification 2003-

04 

2004-

05 

2005-

06 

2006-

07 

2007-

08 

2008-

09 

Male 39.2% 37.1% 33.3% 28.1% 27.6% 26.9% 

Female 60.8% 62.9% 66.7% 71.9% 72.4% 73.1% 

Full Time 32.2% 36.6% 28.5% 31.0% 38.8% 34.8% 

Part Time 67.8% 63.4% 71.5% 69.0% 61.2% 65.2% 

Day 65.0% 75.3% 41.4% 34.0% 35.9% 34.2% 

Evening 35.0% 24.7% 58.6% 66.0% 64.1% 65.8% 

White 86.4% 83.6% 89.8% 82.7% 81.9% 82.4% 

Minority 13.6% 16.4% 10.2% 17.3% 18.1% 17.6% 

D. Resources 

1. Support Personnel 

Division Secretary 

The division secretary’s responsibilities include distributing incoming mail, working with 

outgoing mail, organizing and distributing mass mailings, working with students in the 

coop program located at Cherry Point, North Carolina, maintaining and uploading to the 

college network the course syllabi for all the courses taught in the Business 

Administration curriculum, creating and mailing information to the Business 

Administration Advisory Committee, greeting students, directing students to correct 

locations such as the computer lab or instructors’ offices, helps with duplication and 

assembling of various printouts, and works closely with instructors to aid them in 

whatever is necessary to support the program. 

Student Enrollment Resources (SER) 

The SER services to students and college departments include admissions, counseling, 

the registrar, financial aid, student activities, Career and Academic Planning Services 

(CAPS), and the Workforce Investment Act (WIA). 

 Admissions 

The Admissions Office staff helps applicants/students navigate the general admissions 

process from application to completion of all admission requirements for final acceptance 

into a program of study.  In addition, the staff offers guidance to those applicants desiring 

to meet the requirements to selective admissions programs.  Responsibilities of the 

admissions staff also include review of residency issues as they relate to tuition, 

interpretation of state policy and procedures involving admissions, and the maintenance 

of student academic files. 

 Counseling 

The College counseling staff assists students in the development of skills and attitudes 

needed to succeed at the post-secondary level. Students who are uncertain of career goals, 

or who are experiencing academic difficulties or personal concerns are encouraged to 

speak with a counselor. Transcripts from other colleges are evaluated for credit by the 

transfer counselor.  Requests for academic accommodations due to a disability are made 



Business Administration Program Review  7 

with the disability counselor.  The counseling staff advises all General Occupational 

Technology students.   

 Financial Aid Officer 

Financial assistance is available on the basis of need and academic progress. In most 

cases, there is financial aid available to eligible students who complete all of the required 

forms properly. Financial aid is considered to be an umbrella term, which includes grants, 

loans, work-study jobs, child care assistance, scholarships and veterans assistance.  The 

financial aid officer is also the veterans certifying official.  Students are encouraged to 

apply for financial aid early.  

 Office of the Registrar 

The Office of the Registrar is responsible for the integrity of student records for the 

college, the planning and coordination of registration of students each semester, 

assignment of classroom space for classes and meetings, issuing grades and transcripts, 

and mailing diplomas to graduates.  The registrar staff helps students understand program 

of study degree requirements and performs graduation audits. The staff maintains the 

computerized student database. 

 Career and Academic Planning Services (CAPS) Center 

CAPS provides a welcoming environment to assist students in career development, 

reviewing areas of interest and possible majors.  Interest inventories and detailed 

information about each career are available.  All students are encouraged to use the 

CAPS center.  First-time college students are required to visit CAPS to evaluate program 

of study choice, review placement tests, and register for first semester courses. 

 Student Activities 

The Student Activity Coordinator assists students in developing clubs, athletic teams, and 

organizations.  The Coordinator also manages the school newspaper (the Breakwater), 

student ID cards, parking stickers, and the Student Government Association (SGA).  

Every student is a member of the SGA, and represented by a voting senator from each 

curriculum area or student organization. The SGA offers members the opportunity to 

build leadership and communication skills. SGA members participate in community and 

student service programs, conferences, intercollegiate contests, student activities, socials, 

and public speaking events.  

 Workforce Investment Act (WIA) Grant, Title I Adult Program 

The WIA program works as part of the larger Workforce Development System. The 

focus is employment, job retention, and quality wages. These services are located in the 

Carteret County JobLink Center, a one-stop customer service system. There is no charge 

for the WIA grant services. They provide services, such as, needs assessment, self-

directed job search, labor market information, educational resources, skills assessment, 

career planning, and training services. 

Academic Support Services 
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The Academic Support Center (ASC) provides support to prospective students and to 

curriculum students enrolled in courses at all levels.  Tutors are available to work with 

students on campus and on-line in various subjects, including math, reading, English, 

Spanish, chemistry, biology, and anatomy & physiology.  Online tutoring is available 

through Blackboard and is open to all students.  In addition, the ASC provides peer 

tutoring, online tutoring and a variety of workshops. 

In the testing center, various tests are administered including placement tests, make-up 

tests for curriculum students, and exams for some distance learning classes.  Proctoring 

services are provided for students taking courses at other colleges or universities. 

TRiO/Student Support Services 

This student-support program assists students that are first generation college students, 

disabled, or low-income. Services include academic tutoring, instruction in basic skills, 

financial and personal counseling, assistance with securing admissions and financial 

assistance for enrollment in four-year institutions, career options, mentoring and special 

services for students with limited English proficiency. Eligible students are those that 

have academic needs and may be first generation college-bound, low income or disabled. 

Students selected for this program will participate in services including assessment, 

counseling, tutoring, advising, mentoring, financial aid, cultural activities, baccalaureate 

transfer initiative, and referral to appropriate agencies and services. 

Learning Resources Center (LRC) / Library 

The library's purpose is to reflect and support all programs of the college, serve as a 

gateway to information resources, promote information literacy, and enhance the learning 

experience for students, faculty, staff, and the local community. Toward these ends, the 

library is committed to the development of dynamic collections, the utilization of state-

of-the-art educational technology, training in the area of information literacy, effective 

service to patrons, collaboration with instructional faculty, maintenance of professional 

standards, and community outreach. The library provides books (print and electronic), 

newspapers, magazines, audio books and films. Computers are available for accessing the 

Internet, the online catalog, and a wide selection of electronic databases; in addition 

to research, the computers may be used for class work and word processing. The staff is 

readily available to assist students with their information and technology needs. 

Distance Learning Technology Support 

Students have at their disposal various ways to receive technology support at CCC. There 

is a help desk phone number 1-866-590-9236 available to students. There is also a general 

help web page available to students. 

 

http://web.carteret.edu/keoughp/Distance%20Learning/CCCDLweb/StudentServices.html 

 

Web resources are linked to the main CCC web page specifically for Email and 

Blackboard help. There are counselors, financial aid, and admissions staff available for 

Distance Learning students via email, video, or instant messaging.   

 

Students also have remote access to an online server that hosts much of the required 
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software necessary for their specific classes. Additional software is also available for other 

courses. The instructor of those specific courses must notify the technology support 

personnel to give their specific students access to specific software if available. Google 

Documents (Word, PowerPoint & Excel) are also made available to all students at CCC.  

Campus Book Store 

The campus Book Store has available all required texts for the current semester. In 

addition, they also stock a wide selection of general school supplies such as paper, 

composition books, pencils, pens, hi-liters, binders, disks, calculators and much more. 

2. Classroom and Laboratory Facilities 

Classrooms 

The majority of Business Administration classes are taught online, but classroom space is 

used for some sections of Introduction to Business, Principles of Financial Accounting, 

Principles of Microeconomics and Principles of Macroeconomics.   These classes are 

taught in room 323 on the third floor of the Wayne West Building.  Room 323 has seating 

for 20 students.  The instructor station is equipped with a computer, an overhead LCD 

projector and a smart board.  The room also has a large white board. The room also 

contains shelving units along the wall under the windows and on the opposite wall by the 

door.  There is a locked file cabinet in the front of the classroom that is used by Business 

Administration faculty for supplies. 

Occasionally a portion of a section of Principles of Financial Accounting will have a 

computer lab.  This will be scheduled in one of several computer labs located on the third 

floor of the Wayne West Building. 

Academic Computer Lab 

The Academic Computer Lab has 40 computers. This open computer lab is a general-

purpose lab providing computer technology as well as technological support for effective 

computing to all CCC students, enabling students to complete course curriculum. The 

Computer Lab Manager and Lab Assistant are available to assist you while using the 

computer and/or software. The Academic Computer Lab is available to currently enrolled 

students only, part-time and full-time.  The lab provides computer technology (both 

hardware and software), technological support, limited tutoring, and proctoring of 

computer based exams for students attending Carteret Community College in both the 

curriculum and continuing education programs.  The lab provides access to and support 

for internet based research and online class study for students that are enrolled in hybrid, 

web-enhanced, full-internet, or seated classes, while also providing a safe, quiet venue 

where the individual student finds the necessary software applications and/or internet 

connection to assist in the completion of assigned studies.  The computer lab schedule 

varies slightly from semester to semester 

3. Library Collection 

The Business Administration instructors regularly review the materials available for 

students and instructors. Most materials are found to be up-to-date. Instructors are given 

the opportunity to recommend both additional resources needed and the removal of items 

that are no longer applicable.  When last reviewed in October of 2009, several outdated 
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items were removed from the collection.  Some gaps were noticed, especially in the areas 

of management, leadership, marketing, human resources, international business, 

advertising and accounting.   Faculty members then provided some current textbooks in 

these areas to be placed in the collection.  Some additional recommendations were made 

to obtain more current reference items as many of the available items are out of date.  The 

library noted this and will purchase these items as funds allow. 

Books 

The library collection includes both reference and circulating materials. The Library of 

Congress call numbers for the Business Administration are the following: 

HB—Economic theory. Demography 

HC—Economic history and conditions 

HD—Industries. Land use. Labor 

HE—Transportation and communication 

HF—Commerce 

HG—Finance 

HJ—Public finance 

HM—Sociology (General) 

K—Law in general 

Periodicals 

The library has subscriptions to Business Week, Entrepreneur, and Fortune. 

Reference Materials 

The library has over 60 items in their reference collection covering business 

administration topics. 

Databases and Other Services 

NC LIVE provides North Carolina residents and students with access to high quality 

information - searchable collections of magazine, newspaper, and journal articles, 

electronic books, historical materials, maps, and much more - covering a wide range of 

topics. Students, faculty, and staff from any of North Carolina's community colleges, 

independent colleges and universities, and public universities, as well as patrons from the 

state's public libraries can all of NC LIVE's content at no cost. This is accessible from 

any computer on the CCC campus and from a student’s home computer if they have 

access to the Internet and valid passwords. The following business related data bases can 

be access through this service: 

Academic Search Premier via EBSCO host - Magazines and journals on many 

subjects, includes peer-reviewed and scholarly works. 

Business ServiCenter - Support and guidance for North Carolina businesses in their 

efforts to succeed and grow. 

Business Search Premier via EBSCO host – Business journals on many subjects, 

includes peer-reviewed publications and magazines 

Company Profiles via EBSCOhost – Contains over 10,000 company profiles from 

Datamonitor 
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CQ Research Online via CQ Press – Comprehensive, non-biased reporting and 

analysis on issues shaping our world. 

Morningstar Investment Research Center via Morningstar – Comprehensive 

information on mutual funds and stocks. 

Newspaper Source Plus via EBSCOhost – Selected full text for national and 

international newspapers 

Reference USA via info USA – Detailed residential, business, healthcare, and technical 

company listings 

Regional Business News via EBSCOhost- Business journals and newspapers covering 

metropolitan and rural areas within the U.S. 

Simply Map via Geographic Research – Map thousands of demographic, business, 

and marketing data variables 

Wall Street Journal via ProQuest Company – Full-text articles from the Wall Street 

Journal 

4. Equipment and Supplies 

Instructors 

 Instructors have access to laptops that can be checked out for both home and 

school use.  

 Instructors also have access to a TV and DVD player which is located on a 

rolling cart.  

 Each of the full-time instructors has a private locking office fully equipped 

with an up-to-date computer and monitor, a wireless mouse, and a quick cam. 

The computers have Office 2007, Camtasia Studio 6, and Quickbooks.  Each 

instructor has a dedicated phone line with private voice mail boxes.  The 

offices each contain a four shelve bookshelf, a desk with storage, and a 

locking credenza.  One of the offices has an all in one printer. 

 Each instructor has a digital voice recorder. 

Students 

 Students have access to an electronic pencil sharpener and a limited number of 

hand calculators in room 323.  We have also been known to supply paper and 

pencils on occasion.  

5. The Advisory Committee 

The Business Administration Advisory Committee is made up of former students, 

educators and members of the Carteret County business community.   Members of the 

committee must complete applications and must be approved by the president of the 

college before they can serve on the committee.  The committee meets once a year to 

suggest changes to the curriculum, review new teaching techniques, and offer advice on 

selected topics.  The Curriculum Area Coordinator has the responsibility of providing 

minutes of his/her committee's meeting to each member, and maintains the official copy 
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of the advisory committee minutes. See Appendix C for listing of committee members 

and Appendix D for  minutes. 

6. Budget 

The Business Administration curriculum uses the same budget processes as all other 

curriculum departments in Carteret Community College. With input from the full time 

and adjunct faculty, the Curriculum Area Coordinator (CAC) is responsible for 

developing and submitting the program’s proposed yearly budgetary request to the 

Division Director for Business Technologies.  The proposed budget becomes part of the 

proposed college’s comprehensive plan and is reviewed by the senior administrative 

team.  Upon receiving annual funds from the State of North Carolina, the administrative 

team finalizes the college budget and allocations are then determined. State issued 

funding is used to support the needs of the program including salary, educational 

equipment, instructional supplies, and travel expenses associated with program 

implementation 

The Business Administration program received $1,400 for the 2008-2009 academic 

year.  $200 of this money was spent on instructional supplies, and the remaining funds 

were used for professional development. Because of changes in technology and the 

dynamic nature of the business environment, professional development is a necessary 

expense for the program.  In 2009-2010 academic year the budget is $693 for both 

instructional supplies and professional development. 

E. General 

1. Specific Industries or business served by the program 

Graduates of the Business Administration Curriculum work in a variety of industries or 

businesses.  20% of our graduates from the last five years participated in the coop 

program at Fleet Readiness East at Cherry Point Marine Air Station, and obtained 

employment there after graduation.  Other graduates found employment in: 

Construction Management 

Insurance office Management 

Telecommunications 

Retail Management 

College Business Office 

Restaurant Management 

Accounting 

Self Employment 

2. Institutions to which your current students transfer 

Five business administration students who were enrolled in fall 2008 transferred to other 

institutions. Three of them transferred to four year universities, and two of them 

transferred to other community colleges. 

3. Significant developments since the last program review 

The last program review was done over five years ago.  Since that time numerous 

changes have been made, but the largest is in the area of technology.  It is now possible 
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to receive a Business Administration Associates degree entirely online.  Course content 

has changed significantly as more emphasis is placed on the global marketplace and 

technological advances.  

F. Analysis: 

The committee reached the following conclusions about this program: 

1. The courses offered in the business administration program are taken not just by 

business administration students, but by many students across campus.  This 

means that the number of students served by this program is more than those just 

coded as business administration. 

2. This program is run very economically because the entire technology 

infrastructure is in place at the college and the courses in the program do not 

require any special equipment or software that must be purchased by the college.  

It is important that the majority of the program’s other budget should be spent on 

faculty development to keep the course content current. 

3. Business administration has a poor retention ratio.  This is due to a number of 

causes.  One of these causes is that students that do not know what they want to 

major in often select business when they enter the school, and sometimes they 

later switch programs.   Some students coded to the program never take a business 

class because they are taking developmental classes.  Others are just miscoded 

entirely.   However, it is felt that the biggest reason the retention is low is because 

students can meet their educational goals (enough skills to be employed) without 

completing the program. 

4. The program is increasing the courses being offered entirely online.  It is now 

possible to obtain a business administration associate’s degree entirely online.  

This is something that the program should be publicizing.   
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Section Two: Program Content 

A. Definition of Program 

1. For Whom it is intended 

The Business Administration Program prepares graduates to assume entry level 

management positions in governmental organizations, financial institutions, and large 

to small businesses.  Many students are already employed, but feel that learning new 

skills and receiving a degree enhance their prospects for promotion. 

2. Criteria for Program Admission 

A prospective student must complete the general college admission requirements in 

order to be considered for this curriculum.  Though there is no criterion for admission 

to the program, the prerequisites for individual courses must be met before 

enrollment. 

B. Curriculum or Coursework 

1. Service courses for General education core 

The following courses are the required general education courses for the Business 

Administration Associates Degree: 

ENG 111 Expository Writing 

ENG 114 Prof. Research & Reporting 

MAT 140 Survey of Mathematics 

MAT 140A Survey of Math Lab 

ECO 251 Principles of Microeconomics 

ECO 252 Principles of Macroeconomics 

Humanities/ Fine Arts Elective 

2. Stand-Alone Programs 

Currently there are no certificate or diploma programs within the Business 

Administration Curriculum at Carteret Community College. 

3. Degrees, Certifications, Diplomas 

After completing the Business Administration program the graduate has earned an 

Associate’s Degree in Business Administration.  The check sheet for the program can 

be found at: 

http://www.carteret.edu/NewFrontPage/Registrar/Checksheets/19/19.pdf  

4. Distance Learning Courses available 

Business Administration Course Offerings by Modality 
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Every course offered in the Business Administration program has been offered 

entirely online as an option within the last three years.  This shift from traditional 

seats classes is due to several factors.  First, many business students are part-time and 

have either day or night employment.  In order to reach more students the business 

administration program offers classes that will meet the needs of both student 

populations.  Budget constraints preclude scheduling the same class in both a day-

time and night-time sections, if both of those sections will have low enrollment.  The 

solution is to schedule one section of the course in an online environment.  This meets 

the needs of both day and night students. Secondly, past experience has shown that as 

students become more technologically savvy, online classes tend to have higher 

enrollment than the same class taught in a traditional classroom setting. 

C. External Accreditation 

There is no external accreditation body for Business Administration. 

D. Innovation 

Over the past three years the Business Administration program has made innovations 

in both the teaching methods and course content. 

Course Content changes 

 When choosing textbooks, in many classes, instructors are looking for textbooks that 

not only contain the traditional course material but also discuss global economic 

issues, diversity and technological innovations.  For example the marketing textbook 

contains entire chapters on marketing on the internet.  The Introduction to Business 

textbook introduces concepts of a global economy.  Business Communications 

students learn correct email etiquette, and how to use the internet for business 

purposes.  The leadership course discusses cultural differences and how it effects 

one’s perceptions. 

Some changes are specific to a course due to changes in the industry.  For instance 

the accounting course now has special emphasis on Sarbannes-Oxley requirements 

Semester Sections Internet Seats Hybrid 

FALL05 13 23.1% 30.8% 46.2% 

SPRING06 12 33.3% 8.3% 58.3% 

SUMMER06 3 33.3% 33.3% 33.3% 

FALL06 12 33.3% 16.7% 50% 

SPRING07 12 50% 0.0% 50% 

SUMMER07 3 33.3% 33.3% 33.3% 

FALL07 14 35.7% 14.3% 50% 

SPRING08 14 71.4% 7.1% 21.4% 

SUMMER 08 5 60.0% 20.0% 20% 

FALL08 14 71.4% 28.6% 0.0% 

SPRING09 15 66.7% 13.3% 20.0% 

SUMMER09 2 50.0% 0.0% 50.0% 

FALL09 12 66.7% 16.7% 16.7% 
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and stresses internal controls.  The codification of U.S. GAAP is a very new topic as 

in International Financial Accounting Standards which will supersede some U.S. 

accounting principles within the next few years. 

Though the courses required to earn an associate’s degree in business administration 

has not changed much in the last three years, the content of the classes themselves is 

constantly being updated. 

Teaching method changes 

The major change in teaching methods is of course the migration to an online 

modality of delivery.  But other changes are also occurring.  Classroom lectures now 

often include presentations using the overhead projector.  The instructor may be using 

this for a power point presentation, manipulating a graph or spreadsheet, or obtaining 

information online during the class.  Students are also using software packages that 

accompany textbooks and are designed to assist in student learning.  These software 

packages allow a student to complete an assignment and get immediate feedback on 

their work.  Students then can attempt the problem again.  Software of this nature is 

being used in accounting, economics, and business communications.  

E. Testing and Remedial Coursework 

The faculty of the business administration program attempts to assist students that are 

struggling with course material.  Faculty members meet with students during office 

hours or by appointment to tutor course material on a one to one basis.  This most 

often occurs with economics and accounting.  Students are encouraged to email or 

phone instructors with questions about course work.  Faculty members reply to 

student emails usually within one business day.  Lastly, under special circumstances 

faculty members will extend due dates of assignments for students with a special 

need. 

There have been occasions when a student has needed tutoring and a faculty member 

is not available.  Unfortunately the academic lab does not have staff that is qualified 

to assist students in either economics or accounting. 

F. Evaluation of Instructional Modalities 

Most of the courses in the Business Administration Program are only offered online.  

This decision was made primarily because of cost considerations.  It is less expensive 

to offer one section of a course on line than two smaller sections, one during the day 

and one at night.  Students seem to be very receptive to online classes because of 

convenience. 

We do however, offer five courses in both an online and a web based modality.  Four 

of these courses, Principles of Microeconomics, Principles of Macroeconomic, 

Principles of Financial Accounting and Principles of Managerial Accounting, are 

offered in two modalities because they are historically the most difficult courses and 

many students feel uncomfortable taking these courses online.  The other course, 

Introduction to Business, is offered both online and in a web based modality because 

it is an entry level class and new students are sometimes uncomfortable with an 

entirely online class.   
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To assess the comparability of courses offered using different modalities, a schedule 

was prepared comparing the success (students with a grade of A, B or C) rates and 

persistence (students with a grade of A, B, C, D or F) rates between modalities.  The 

sections included in this comparison took place from Spring 07 to Fall 09. 

Course 
Students 

Online 

Students 

Web Based 

Success 

Rate 

Online 

Success 

Rate 

Web 

Based 

Persistence 

Online 

Persistence 

Web Based 

Principles Of 

Microeconomics 

 

57 

 

33 

 

65% 

 

61% 

 

86% 

 

79% 

Principles Of 

Macroeconomics 

 

40 

 

40 

 

72.5% 

 

57.5% 

 

82.5% 

 

85% 

Financial 

Accounting 

 

75 

 

73 

 

41% 

 

39.7% 

 

62.7% 

 

68.5% 

Managerial 

Accounting 

 

30 

 

9 

 

60% 

 

44% 

 

83.3% 

 

100% 

Introduction To 

Business 

 

277 

 

57 

 

66.8% 

 

71.9% 

 

83.4% 

 

80.7% 

The success and persistence ratios are comparable for all classes with the exception of 

the macroeconomics success ratio and both ratios for managerial accounting.  

Because the sample size for the web based students for managerial accounting is so 

small the figures may not have statistic validity. 

Because the success and persistence ratios for all other courses are within less than 

8% of each other, it is felt that the web based classes are comparable to the 

completely online classes. 

G. Funding for Curricular changes or offerings 

Curricular changes would be dictated by the needs of the constituents we serve: 

students, employers and the community as a whole.  Significant changes would 

require either additional instructional personnel or extensive professional 

development for current instructors.  Currently funds are not available for new full-

time instructors or extensive professional development. 

H. Analysis 

When looking at the data provided comparing the Success Rate and Persistence Rates of 

online vs. hybrid courses, the Persistence rate seems to be comparable between the 

modalities pretty much across the board. The Success Rate is consistent except in the 

Macroeconomics and Managerial Accounting courses. There is a significant difference in 

both of these courses. There is also a noted difference for all courses between the Success 

and Persistence Rates. 

Two possible actions to be taken would include surveying both current and past students 

or to begin looking at making tutoring services available for business courses. In order to 

further determine issues at hand, it is suggested for the program to seek input from 
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students on areas that may need to have improvements, additional resources, etc. to 

improve the success rates. 

Another suggestion for the program is to seek opportunities to develop closer 

relationships with constituents. The program CAC should also consider expanding the list 

of contacts of constituents. One source of gathering this information might be to better 

track graduates of the program and establish relationships with employers of past 

students. Also, management of businesses that are potential employers may need to be 

contacted. 
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Section Three: Outcomes 

A. Process of identifying outcomes 

The outcomes were identified by Buddy Miller and Debra Walsh.  The administrative 

outcomes were designed to correct perceived weakness, the program outcomes were 

designed to obtain better information about the quality of our graduates, both from the 

point of view of employers and the graduates themselves. The student learning outcomes 

were designed to make sure students had learned core business administration skills. 

B. Administrative Outcomes Assessment Plan 

The Administrative Outcomes for 2009-2010 are as follows: 

1. Every full-time instructor will continue to enhance his or her professional skills. 

This will be assessed by reviewing each instructor’s professional development 

activity report.  The target is that every instructor participates in a professional 

development activity in both the fall and spring semesters. The target is that every 

full-time instructor will complete at least 10 hours of relevant professional 

development in each academic year. 

2. Identify current students of the Business Administration program that have 

participated in Business Administration program distance learning courses.  

Survey these students to assess any weaknesses in the Business Administration 

program distance education course offerings. 

C. Program Outcomes Assessment Plan 

The Program outcomes for 2009-2010 are as follows: 

1. Employers will express satisfaction with graduates.  This will be assessed by 

contacting employers of our graduates, either through a survey, phone conversation or 

focus group.  Emphasis will be placed on areas in which they feel our students excel 

as well as areas in which they are deficient.  This will assist us in designing course 

content to insure that our students have the skill set that they need in today’s business 

climate.  The target will be 80% of employers contacted will rate their employee’s 

education as satisfactory. 

2. Graduates of the program will report satisfaction with the business administration 

program. Graduates that completed the program one year ago or more will be 

contacted, either through a survey, phone conversation or a focus group, and asked to 

assess the skills they acquired from the program.  Emphasis will be placed on several 

key areas, and particular attention will be given to students that are struggling in the 
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job market.   The target is that 80% of the graduates will report satisfaction with the 

education they received. 

D. Student Learning Outcomes Assessment Plan 

1. Students must show an understanding of the relationship of supply and demand to 

assess the impact these factors have on the price of goods and services. This would be 

assessed by questions on the final exam of Economics courses that will require 

students to assess an economic situation by correctly providing narrative and graphic 

analysis.     ECO 251.  The target is a raw score of 67% or greater on the final exam 

question as graded by a rubric. 

Results: Fall 07: baseline was established when 25% of the students met the 

target. 

Fall 08: 83% of the students met the target   

Fall 09: 75% of the Business Administration students met the 

target 

Use of Results: We will continue to emphasize the importance of being able to assess 

economic situations with narrative and graphic analysis through class work and 

computerized homework software. 

2. Students must demonstrate an understanding of financial information used to make 

business decisions. This will be assessed in ACC 120- Financial Accounting.  

Students will be asked to prepare financial statements as part of their midterm exam.  

The target is a grade of 75% or better on the financial statement preparation. 

Results: Spring 08: 44% of BA students met the target 

Fall 08: 67% of BA students met the target 

Fall 09: 100% of BA students met the target. 

Use of Results:  More class time was devoted to this skill.  A computerized online 

software package was also introduced and has proved successful in improving scores.  

The financial statement preparation was done as a ―take home‖ portion of the test.  

Beginning in spring 2010, the financial statement preparation will be done in a closed 

book proctored environment. 

E. Follow-up of students served 

Business administration students were surveyed in the current year as part of the Current 

Student Satisfaction Survey, a survey administered by the Carteret Community College 

Institutional Effectiveness Officer.  The responses of BA students were reviewed by BA 

faculty. Students also complete surveys for each class in which they are enrolled, 
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however these surveys only critique individual classes and not the program as a whole.  

Neither of these surveys is designed to assess concerns of current business administration 

students as they pertain to the program.   Therefore, the faculty of the business 

administration program will begin a procedure of surveying current students each spring 

to identify any concerns they may have.
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Section Four: Need for Change 

A. SWOT Analysis/Focus Group 

On October 29, 2009, a focus group was assembled to conduct a SWOT analysis of 

the Business Administration program.  The participants consisted of two graduates, 

one current student, a member of the program’s advisory committee, a representative 

from the college’s Small Business Center, and a representative from the largest 

employer of Business Administration graduates, Fleet readiness East (FRC- East).  

The discussion was lead by Don Staub, the college’s title III officer.  No Business 

Administration faculty was present at the meeting.  Participants commented freely on 

the strengths, weakness, opportunities and threats of the program.  The results were 

given to Business Administration faculty to analyze. See Appendix E for a detail 

listing of comments made by SWOT participants. 

The following major points were noted: 

1. The two faculty members were found to be very knowledgeable and receptive to 

upgrading the program both in current content and technology.  They are very 

supportive of students and have made improvements in the curriculum over time.  

However, the faculty does lack diversity because there are only two main 

instructors. 

2. Co-op is a valuable experience for students.  The applicants for the FRC-East 

program are ―top-notch‖ and when hired make wonderful production controllers.  

The college does an excellent job of administering the program.  However, this 

program is only available to those students that are selected by FRC-East.  It 

would strength the program if co-op positions were available with additional 

employers. 

3. It is important that students have good written and oral skills.  More emphasis 

should be placed on oral skills because business graduates must feel comfortable 

speaking with everyone.  Students could also benefit from additional training in 

resume writing, job search skills and interviewing techniques. 

4. The economy of Carteret County and the surrounding area is primarily made up 

of small businesses.  This limits opportunities for graduates.  One possible idea is 

to encourage more entrepreneurship. 

5. The program should strengthen ties with the local business community. 
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B. Recommendations by Business Administration Faculty to improve the 
program 

Based on the SWOT analysis and other indicators from sections one and two, the 

Business Administration faculty decided to implement the following: 

1. Measure employer and graduate satisfaction.  Special emphasis will be given to 

oral and written skills of our graduates.  We will also identify any other problem 

areas so that the program can be improved.  This will be accomplished by the use 

of surveys, focus groups, or conversations with both graduates and employers of 

graduates. This will be done each October by the curriculum coordinator. 

2. Survey current students annually to find ways to improve the educational 

experience for current students.  Some topics that could possibly be addressed in 

these surveys are tutoring, distance learning problems and the effectiveness of 

different modalities for instruction. This will be begun with spring 2010 students, 

and will be completed by the curriculum coordinator. 

3. Continuing professional development is essential for faculty to stay current with 

industry standards and practices in order to provide a better educational 

experience to the program students. 

C. Strategies for Change 

Based on what we discover in implementing the strategies listed above, we will 

analyze our current situation and implement changes as needed. 

 

D. Action Plan 

Action #1 

 Program Goal : To enhance and provide quality distance learning opportunities 

 

Recommendation: 

Determine if any change in course offerings, course content or delivery method is necessary to 

improve student’s knowledge and skill sets.  

Action Plan: 

1)  Identify Business Administration students that have participated in Business 

Administration program distance education courses.  

2) Business Administration students identified above will be surveyed to identify any ways 

to improve their on-line educational experience.  These assessments will allow us to 
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explore a variety of topics in distance education.  These surveys or focus groups will be 

conducted each spring semester beginning in 2010. 

Person Responsible: 

The curriculum coordinator, assisted by the full time program faculty and the curriculum support 

service personnel, will be responsible for completing this assessment.  

Action #2 

 Program Goal : To stay current with industry standards 

Recommendation: 

Faculty should stay current with industry standards and practices.  

Action Plan: 

Each full time faculty member of the program will complete at least 10 hours of relevant 

professional development each academic year.  Every academic year, all full time Business 

Administration faculty members will plan, execute and record their professional development.  

An annual report will be compiled by the end of May. 

Person Responsible: 

Each full time program faculty member will be responsible for planning, executing and recording 

their own professional development and providing their report to the curriculum coordinator. 

Action #3 

 Program Goal : To provide qualified and knowledgeable graduates able to succeed 

in Carteret County’s competitive business environment 

 

Recommendation: 

Determine if any change in course offerings or course content is necessary to improve student’s 

knowledge and skill sets to help them be more successful in the local business environment. 

Action Plan: 

Surveys and/or focus groups will be conducted to identify any changes needed to the program 

content.  This will be implemented in fall 2010. 

Employers will express satisfaction with graduates.  This will be assessed by 

contacting employers of our graduates, either through a survey, phone conversation or 

focus group.  Emphasis will be placed on areas in which they feel our students excel 
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as well as areas in which they are deficient.  This will assist us in designing course 

content to insure that our students have the skill set that they need in today’s business 

climate.  The target will be 80% of employers contacted will rate their employee’s 

education as satisfactory. 

Person Responsible: 

The curriculum coordinator will be responsible for completing this assessment with assistance 

from the full time faculty.  

Action #4 

 Program Goal : To provide qualified and knowledgeable graduates able to succeed 

in Carteret County’s competitive business environment 

Recommendation: 

Determine if any change in course offerings or course content is necessary to improve student’s 

knowledge and skill sets to help them be more successful in the local business environment. 

Action Plan: 

Survey program graduates to identify any changes needed to the program content.  This will be 

implemented in fall 2010 with students that graduated in spring of 2008. 

Graduates that completed the program one year ago or more will be contacted, either 

through a survey, phone conversation or a focus group, and asked to assess the skills 

they acquired from the program.  Emphasis will be placed on several key areas, and 

particular attention will be given to students that are struggling in the job market.   

The target is that 80% of the graduates will report satisfaction with the education they 

received. 

Person Responsible: 

The curriculum coordinator will be responsible for completing this assessment.  Analysis of the 

data will be conducted by the coordinator with assistance from the full time faculty.  
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Section Five: Future Issues – Resources needed for future efforts 

A. Anticipated future curricular changes and needs 

a. The Business Administration curriculum has in the past, and will continue, to 

survey employers and graduates to ensure that the skill sets we teach are meeting 

their needs.  One skill that was identified in the program review SWOT 

(Strengths, Weaknesses, Opportunities and Threats) meeting was the need for 

good communications skills, both written and oral.  The college as a whole will 

address communication skills as one of the ILLO’s (Institutional Level Learning 

Outcomes).  We in the Business Administration curriculum can address this on a 

course specific basis by ensuring that students have ample opportunity to practice 

written and oral communication skills through assigned course work.   

b. The Business Administration program is currently in discussion with the college’s 

math department about the possibility of offering a choice of math courses as 

opposed to only one alternative, to satisfy the program’s math requirement. 

c. The program is exploring the need for a minimum prerequisite of RED 090, 

Improved College Reading, for Business Administration courses that currently 

have no reading prerequisite. 

B. Market trends within the program area 

d. Carteret County’s industrial base is limited and stagnant with lay-offs and 

closures in the few manufacturing firms based in the county.  North Carolina’s 

current unemployment rate is 11.1% (January, 2010) and Carteret County’s rate 

for the same period is 10.7 %.   The outlook for manufacturing jobs is bleak until 

the economy as a whole improves.  Employment opportunities for our graduates, 

for the most part, remain with small businesses.  The largest single employer of 

our graduates is through the co-op program at Fleet Readiness Center – East 

(Naval air re-work facility at Cherry Point, NC) as production controllers.  

Opportunities for employment at FRC-East are solely dependent upon the 

facilities man-power needs and the positions are competitively filled from several 

surrounding community colleges.  As summer approaches and the weather 

improves, tourism related employment opportunities will increase but many of 

these jobs are temporary in nature. 

e. The Business Administration curriculum equips our graduates with general 

business skills that are adaptable to most employment opportunities available.  

Our graduates are well prepared for positions in retail, government (local, state or 
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federal), financial institutions, services (insurance and tax preparation) and 

manufacturing.   

C. Equipment, space and faculty needs for future growth or continuation 

f. The Business Administration curriculum is a rather inexpensive program as far as 

equipment and space are concerned.  The majority of classes are conducted on-

line to accommodate our student’s schedules, transportation problems and 

child/elder care needs.  For seated classes, the lecture room with Instructor 

computer, overhead projector and Smartboard are sufficient to conduct class.  

Any computer needs of our students are adequately met through the various 

computer labs available throughout the campus.  The full-time Instructors have a 

private office with personal computer, webcam and telephone.  One Instructor is 

in need of a personal printer connected to the office computer for printing of 

sensitive student information and communications. Enrollment in on-line classes 

is only limited by the availability of Instructors.  Currently, we have a sufficient 

number of adjunct faculty to cover a reasonable amount of expansion.  As for 

seated classes, the college has sufficient classrooms and equipment to cover 

reasonable program enrollment growth.  Qualified day-time adjunct Instructors 

may be more difficult to locate; evening adjunct faculty are usually more 

abundant.  

g. A concern for the future continuation of the Business Administration program at 

Carteret Community College will be full-time permanent faculty.  Both full-time 

current faculty each have over 20 years of service in the program.  Within the next 

five to seven year period, both will reach retirement age.  Unless new Faculty are 

hired in time to be mentored by the current Instructors, there may be a drop in the 

quality of the Instruction, advising, and administration of the program; especially 

if both leave at the same time. 

h. The largest need for the Faculty of the Business Administration program remains 

quality professional development.  Understandably, better professional 

development is expensive and almost impossible given budget constraints and 

travel amount restrictions.  Remaining current with emerging business trends is 

essential to providing relevant and useful instruction. 

D. Future plans 

The Business Administration program will continue to monitor the needs of 

employers and students and adjust our course offerings or course content to meet 

these needs. 
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APPENDIX A 
Milton M. Miller Jr. 

Faculty Credentials 

       

Name: Milton M. Miller Jr.   

       

       

Education       

Degree Year Institution Subject Area 

HS 1973 Graham High School   

BS/BA 1977 UNC-Wilmington Business Administration 

MS/MA 1979 East Carolina University Master of Business Admin. 

Other 1999 East Carolina University 

9 Graduate Hrs. 

Economics 

       

 Related Continuing Education - Other Sources    

Date Course Name Offered By 

Contact 

Hours 

10/24/2009 Advising - by Jennifer Bloom Carteret C.C. 3 

38281 Web Advisor Training Carteret C.C. 1 

       

 Related Conferences Attended    

Date Location Sponsoring Organization 

Contact 

Hours 

10/13&14/07 Teaching Economics Workshop UNC-Wilmington 7 

       

Honors / Awards       

Name of award / honor Date Received 

NCCCAssoc. Of Economists Award for Excellence in Teaching   

Economics 4/11/1993 

CCC Nomination for Excellence in Teaching Award 1993 
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APPENDIX B 
Debra Ann Walsh 

Faculty Credentials 

 

Name: Debra Ann Walsh   

       

Education       

Degree Year Institution Subject Area 

HS 1970 

Southfield High 

School College Transfer 

BS/BA 1974 
Central Michigan 
University 

BS in BA with account 
major 

Other   

Certified Public 

Accountant 

Michigan 1976, NC 

1998 

 Related Continuing Education - Other Sources    

Date Course Name Offered By 
Contact 
Hours 

Jun-07 Using the Internet for Tax research 

Professional  

Associates 16 

Jul-07 Financial Analysis 
Professional  
Associates 19 

Aug-07 Ethics NCACPA 2 

Aug-08 Ethics and Conduct NCACPA 2 

2008 GAAP Financial Statements 

Professional 

Associates 4 

2008 Analyze Financial Statements 
Professional 
Associates 2 

2008 Estate Planning 

Professional 

Associates 24 

2008 Earnings per share 
Professional 
Associates 3 

2008 Understanding the Economy 

Professional 

Associates 10 

2009 Mergers and Acquisitions 
Professional 
Associates 10 

2009 Modern Supervision 

Professional 

Associates 8 

2009 Analyzing Cost Data 
Professional 
Associates 12 
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Related Coferences Attended    

Date Location 

Sponsoring 

Organization 

Contact 

Hours 

Oct-09 Accounting Education Forum NCACPA 12 hours 

7-May Indianapolis, Indiana TATYC 16 hours 
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APPENDIX C 
Members of the Advisory Committee 

Mr. Andy Chused 

Chused & Associates CPA’s PA 

Local business owner 

Ms. Katie Dixon 

Carteret Community College  

Program Graduate 

Mr. Buddy Miller 

Carteret Community College 

Curriculumn coordinator 

Mr. T. Dwayne Oglesby 

Fleet Readiness Center - East 

Career Development Div. 7.3.3 

Ms. Lisa Hensley 

West Carteret High School 

Business Instructor 

Ms. Debra Walsh 

Carteret Community College 

Program Instructor 

Ms. Kellie Dunne 

Former SGA President at Carteret Community College 

Program Graduate 
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APPENDIX D 
Minutes of Advisory Committee Meeting 

Carteret Community College 

Business Administration 

Lay Advisory Committee Meeting 

September 18, 2008 

Members Present: 

Ms. Katie Dixon Carteret Community College 

Mr. Dwayne Oglesby Fleet Readiness Center East 

Ms. Debra Walsh Faculty Carteret Community College 

Members Absent: 

Mr. Andy Chused Chused & Associates CPA’s PA 

Ms. Lisa Hensley West Carteret High School 

Ms. Kellie Dunne SGA President Carteret Community 

College 

Mr. Miller sadly announced that one of the members of the Lay Advisory Committee, Linda 

Bryant, lost her battle with cancer.  She will be missed in several capacities.  She was a former 

student in the Business Administration Program, and she worked for TRIO at the college.  She 

was a wonderful person and will be greatly missed. Mr. Miller thanked everyone for attending 

the meeting. 

Each member in attendance introduced themselves to the group. 

Mr. Oglesby–Fleet Readiness Center East–The administrator of the co-op program and other 

training programs at Cherry Point.  He will soon become the supervisor of special projects for 

the commanding officer at Cherry Point.  Mr. Wayne Booth, a current member of his team, will 

be taking over his duties as administrator of the co-op program. 

Debra Walsh–Accounting teacher, also teaches other courses in the Business Administration 

Program. 

Katie Dixon – a graduate of the Business Administration program and presently working at 

Carteret Community College.  She is also a student at ECU. 

Buddy Miller – Curriculum Area Coordinator for the Business Administration Program at 

Carteret Community College  

I. Duties of the Lay Advisory Committee Members and Rules of the Committee 

A. The purpose of the committee is to advise the curriculum on designing of courses, 

and curriculum by defining specific skills and knowledge related to particular 

content area. Specifically things that you think the students need to know to be 

successful in the real world. 
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B. Assist in placing graduates in appropriate jobs. 

C. Five members are needed for this committee. 

D. Members to serve a three year term 

1. Members need to submit a resume.  (A form will be sent electronically to each 

member.).  The resumes will be passed along for approval to the President of 

the college. 

E. Committee must meet once during the academic year. 

II. Election of Officers 

A. Chair, Vice Chair and Executive Secretary 

1. The college representative serves as Executive Secretary. The Executive 

Secretary is responsible for taking all the minutes, doing the agenda for all 

meetings, and arranging the dates for meetings on the advice of the Chair. 

2. The office of Chair and Vice Chair are for one year. 

3. The Chairperson presides at all meetings and the Vice-Chair substitutes if the 

Chair is unavailable. 

4. Ms. Katie Dixon was nominated and seconded for the Office of Chair person.  

She graciously accepted.  Mr. Wayne Booth (in absentia) was nominated for 

Vice-Chair. Everyone agreed on these selections. 

B. Business addresses, home addresses, telephone numbers and E-mail addresses 

need to be submitted to the Executive Secretary for the records. 

III. Topics for Discussion 

A. Global Logistics  

We have disassociated from the cooperative agreement with Forsyth Community 

College. This turned out to be a bad experience for everyone. This agreement was 

a collaborative agreement with Forsyth Community College, which means the 

courses were offered between the two schools in order to obtain the degree The 

FTE measurement was skewed toward the other institution. Mr. Oglesby asked 

about collaboration with Lenoir Community College. Since the agreement with 

Forsyth was already in place before it was discovered that Lenoir had this 

program; and you cannot have two collaborative agreements simultaneously, it 

was impossible to have one with Lenoir Community College. The agreement was 

officially terminated with Forsyth Community College this year. 

Mr. Oglesby liked the curriculum because it was applicable to the Production 

System Controller job at Cherry Point, which is the only job classification that we 

are eligible for in the Co-Op Program at Cherry Point.  Mr. Miller said it was 

difficult to offer this program at the college because it would involve hiring more 

faculty and that is not in our budget at this time.  The option of offering some of 

the courses as electives was discussed.  Everyone agreed that if adding these 

electives would make our students more marketable to Cherry Point, it was worth 

investigating. 
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B. Green Initiatives–Members will receive their minutes electronically in an effort to 

save paper.  The Green Initiative is part of a year-long project for Carteret 

Community College in order to save on resources. 

C. Distance Learning Improvements–A demonstration was displayed for the 

members of the committee.  Mr. Miller explained how it works, no longer are 

course assignments just assigned out of the book, lessons are embellished with 

videos and audios.  Everyone enjoyed seeing the recent innovations that have 

been implemented in the program.  It has been very successful.  The committee 

had a discussion about Smart Boards. 

E. QEP Quality Enhancement Plan–Our Institutional Learning Outcomes. These 

Learning Outcomes are six things our students should be able to do upon 

completion of their degree. 

Communication Skills–Written: Students demonstrate proficiency in reading and 

interpreting written material and in writing effectively.  Oral:  Students 

demonstrate proficiency in speaking effectively. 

Computer Literacy–Students demonstrate proficiency in the use of computer 

technology including application software and internet browsers. 

Critical Thinking–Students demonstrate the ability to apply a problem-solving 

process including analysis, synthesis, evaluation, and decision-making. 

Information Literacy–Students demonstrate proficiency in locating, evaluating, 

and using information effectively. 

Personal Growth and Responsibility–Students demonstrate the ability to 

understand and manage self effectively. 

Humanities and Fine Arts – Students demonstrate awareness and understanding of 

humanities. 

F. These are Institutional Level Learning Outcomes for the entire college. The 

Business Administration Program has its own Program Level Learning Outcomes 

1. Students must show an understanding of the relationship of supply and demand 

to and assess the impact these factors have on the price of goods and services. 

Assessment:  Questions on the final exam of economics courses will 

require students to assess on an economic situation by correctly providing 

narrative and graphic analysis. 

2. Students must demonstrate an understanding of financial information used to 

make business decision. 

Assessment: ACC 120–Financial Accounting students’ preparation of 

financial statements as part of their mid-term exam. 

3. Students will demonstrate creative problem solving and decision making skills 

as they relate to business management. 
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Assessment:  specific exam questions and problems in the Capstone 

Course (BUS 285 Business Management Issues) will measure students 

problem solving and decision making ability. 

Mr. Miller added that by looking at the results and assessment of some of these Learning 

Outcomes he has modified his teaching methods.  He used as an example the fact that his 

students could not do economic graphs well.  The students did not have enough practice 

in executing good economic graphs.  Mr. Miller modified his teaching methods to make 

sure his class got enough practice in doing the graphs. 

IV Suggestions: 

A. Improve offerings to students for more marketable skills. 

Offer more on-line courses 

Reorganize how classes are listed in the Beacon 

B. Discussion of Co-Ops 

C. Offering of Ethics in courses 

V. Adjournment 

All participants were thanked by Mr. Miller for coming and the meeting was adjourned at 

8:00 PM. 
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APPENDIX E 

Business Administration SWOT 

October 29, 2009 

Participants: 

 Andy Chused (local CPA) 

 Katie Dixon (former student) 

 Donna Cumbie (former student) 

 John Smith (SBC / HRD) 

 Wayne Booth (FRC East) 

 Jim Eisenmann (Current student) 

Strengths 
 Instructional Staff 

o Technical backgrounds & teaching methodology skills 

o Improvement in curriculum over time 

o They know the students 

 Co-op is important 

o Gives students an opportunity to get good paying jobs where there are few 

around. 

o ―I wish we could do more of these with more industries within the region‖ 

o Got to look beyond Carteret [county] 

o (Time factor could be a detriment to expanding it) 

 4 English courses required – need to hone good oral & written communication skills 

 Buddy has real-world experience; he can relate things and give you good ideas based on 

his experience 

 Buddy and Debra are very supportive of graduates 

 Receptive to upgrading technology; they’ve done well in keeping up with tech 

 They’ve adapted well to the nature of what’s happening; to their student base (vis-a-vis 

technology/DL) 

 Debra is a CPA and stays current with the field. 

 Good local reputation … ―this place is pretty squared away‖ 

 Online offerings are great…they offer flexibility. 

 Business Admin instructors are good at setting high expectations…particularly in DL 

courses. 

 FRC East: 

o Students are well-rounded…great GPAs…Applicants are top-notch 

o Connie & Buddy are great at administering the program; they address student 

issues ASAP 

o Buddy is a good advisor for co-op students; gives students different options so 

that they can complete their academic work and the co-op program 

o CCC students are great production controller 
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Weaknesses 
 Lack of diversity/cumulative experience among instructors 

 It would be beneficial if students knew more about operations management and process 

management (e.g. Six Sigma).   

 Not enough real-world testing…e.g. scenario testing, oral presentations, etc… 

 In those situations where there are oral presentations, more detailed feedback would be 

helpful 

 Restrictions of two primary instructors 

 Advising: telling students about which courses transfer 

 Find a way to keep students on track for 2-year degree 

Opportunities 
 Curriculum needs HRD component (to prepare students with soft skills, resume-

building…) 

 It would be beneficial if students knew more about operations management and process 

management (e.g. Six Sigma).   

 Get students engaged in Toastmasters 

 Business Communication is more written [than oral?]…needs to be the other way around 

because: 

o Co-op students will talk with a lot of different people in a day – they need to be 

comfortable speaking with anyone. 

 Accounting…standards are changing 

 Ethics: what you are doing and how; how do you handle it 

 International standards in accounting – whose standards are we using?  International or 

US? 

 Co-op in other industries and other counties…students need to know how to look outside 

the county. 

 HRD in Small Business Center 

 Offer incentives to listen to public presentations 

 Create direct link with ECU/UNCW to be a better advisor; to have better knowledge of 4-

year schools  (e.g. how to set yourself up for a 4-year accounting degree) 

 Articulation agreement with those schools? 

 Entrepreneurship: 7,800 micro-businesses in Carteret county have fewer than 5 people 

 Strengthen connection with Chamber & ESC 

 Small business roundtables 

 Promote our online offerings – compete against all other NC schools 

 Develop a business throughout the program…could be real or fictional 

 Create a business plan 

Threats 
 Students need to understand what it means to have a Facebook page.  Employers look at 

Facebook when making a determination whether to hire you.  Students must be careful. 

 Not too many opportunities, therefore more entrepreneurship (advertise: With this degree, 

you can start a business). 


